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This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.
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This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.



Consolidated P/L Performance Trends
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Unit million yen

FY ended Mar 2018

FY ended Mar 2019

FY ended Mar 2020

to owner of parent

Results Results Plan Results(6 months)
‘Net Sales 44,274 58,547 69,000 17,806
| . 11,309 10,990 12,050 2,449
Operating Income
(25.5%) (18.8%) (17.5%) (13.8%)
Ordinary Income 10,953 10,904 11,850 2,290
: Profit attributable
9,234 7,894 7,700 1,631

Nov. 2019



Segment P/L Performance Trends
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Unit million yenc

FY ended Mar 2018 | FY ended Mar 2019 FY ended Mar 2020

Resglts I?esutts Plan Results (6 months)

Net Sales 37,641 51,884 60,000 13,993
Wealth Management [
Operating Income 10,513 10,791 12,000 2270
Property Net Sales 3,244| 4,570 5,000] 289
Management Operating Income 1.109 1144 1,000 676
Net Sales 2269 381 - -
Servicing Business [ B I ——
Operating Income 234 2 - -

. Net Sales 1,118 1,711 4,000 1,226
Other Business [
Operating Income 0 A 336 A 250 A 21 3

Total Net Sales 44274 98,547 69,000 17,806
otal
Operating Income 11,857 11,601 12,750 2,733

Net Sales - - - -
Adjustment of All Companies [~ [ T TTTTTTYT T
Operating Income A 548 A 610 A 700 A 283

Net Sales 44274 08,547 69,000 17,806
Consolidated [ T
Operating Income 11,309 10,990 12,050 2449

Nov. 2019



Sheet1

																		（単位：百万円）				（単位：百万円）

								２０１６年３月期 キ		２０１７年３月期 キ		２０１８年３月期 キ		２０１９年３月期		２０２０年３月期 キ

								実績 ジッセキ		実績 ジッセキ		実績 ジッセキ		実績 ジッセキ		通期予想 ツウキヨソウ		実績（6ヶ月） ジッセキゲツ		計画 ケイカク		対計画比 タイケイカクヒ

				資産運用事業		売上高 ウリアゲダカ		24,194		28,670		37,641		51,884		60,000		13,993		40,000		20,000

						営業利益 エイギョウリエキ		4,900		6,121		10,513		10,791		12,000		2,270		7,700		4,300

				プロパティ
マネジメント事業		売上高 ウリアゲダカ		1,905		2,110		3,244		4,570		5,000		2,585		2,850		2,150

						営業利益 エイギョウリエキ		749		679		1,109		1,144		1,000		676		740		260

				サービシング事業 ジギョウ		売上高 ウリアゲダカ		996		2,176		2,269		381		-		-		2,000		0

						営業利益 エイギョウリエキ		349		620		234		2		-		-		250		0

				その他の事業		売上高 ウリアゲダカ		750		817		1,118		1,711		4,000		1,226		1,200		2,800

						営業利益 エイギョウリエキ		126		30		0		△ 336		△ 250		△ 213		50		△ 300

				合計 ゴウケイ		売上高 ウリアゲダカ		27,846		33,774		44,274		58,547		69,000		17,806		46,050		22,950

						営業利益 エイギョウリエキ		6,126		7,451		11,857		11,601		12,750		2,733		8,740		4,010

				全社調整額 ゼンシャチョウセイガク		売上高 ウリアゲダカ		-		-		-		-		-		-		-		-

						営業利益 エイギョウリエキ		△ 520		△ 488		△ 548		△ 610		△ 700		△ 283		△ 540		△ 8

				連結 レンケツ		売上高 ウリアゲダカ		27,846		33,774		44,274		58,547		69,000		17,806		46,050		22,950

						営業利益 エイギョウリエキ		5,606		6,963		11,309		10,990		12,050		2,449		8,200		3,850





Sheet2

																				（単位：億円） タンイオクエン

				H13.8		H14.8		H15.8		H16.8		H17.8		H18.8		H19.8		H20.8		H21.8

		売上高 ウリアゲダカ		136.2		211.8		225.9		316.5		389.4		489.8		402.5		582.1		171.3

		営業利益 エイギョウリエキ		27.4		39.2		47.3		67.9		82.6		153.1		104.1		183.1		-139.5

		経常利益 ケイジョウリエキ		28.2		39.4		48.1		66.8		79.3		145.4		92.5		162.0		△ 155.7

		当期利益 トウキリエキ		15.2		21.2		26.9		27.0		41.8		103.8		82.9		8.4		△ 267.0

		現金預金 ゲンキンヨキン		62.2		205.1		173.1		217.1		232.2		354.7		320.0		147.6		79.2

		販売用不動産 ハンバイヨウフドウサン		52.2		98.3		47.3		93.4		371.2		474.0		621.4		813.1		55.9

		買取債権 カイトリサイケン		4.2		12.8		71.8		90.6		96.7		108.2		134.2		137.1		345.5

		純資産 ジュンシサン		94.7		179.8		208.3		236.1		273.9		380.6		459.7		464.9		192.7

		総資産 ソウシサン		233.9		446.7		499.5		654.1		980.5		1,230.2		1,258.5		1,345.6		604.1
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Consolidated B/S Performance Trends

FY ended FY ended FY ended

Mar 2018 Mar 2019 Sep 2020

Current assets | 68,009 66,669] 68,011
Cash and deposits 20,634 22075 23,213
peal estate for sale || 39.009| 41,688 41677
(indluding sale in process) |~ ~ """ ""| "R T
Purchased receivable 5887 - -
Advence payments—trade 269 1,201 961
Accounts receivable — other 2’21 0 ‘| ’705 2’1 58
Non-Current assets 8,459 9,729] 9,545

Property, plant and equipment and

intangible )assets (Land, software 2,758 4’430 4’283
asset ete) e e ]
(mvastmant sesumtios ot0) 5700 5293] 5,261
Total assets 76,469| 76,398] 77,556
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Unit million yenc

Current liabilities

Short—term loans payable
(including current portion of long—
term loans payable)

Other accounts payable,
deposits received, etc.

X1

Non-current liabilities

FY ended
Mar 2018

3,128

FY ended
Mar 2019

FY ended
Sep 2020

6,743 4,629

2,084 1,200

4,659 3,426

26,333 30,202

Deposits received from
tenants

Non—current liabilities
other than the above

25,336

Net assets

Total liabilities
And Net assets

Equity ratio

*2

%3

X2

Nov. 2019
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OVERVIEW OF BUSINESS

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or 6
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.



Overview of Business RAYSUM

B No change is made to the values of the full-year plan

B Already secured necessary commodity inventory

B Steadily progressing with sales to achieve plan

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or 7
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.



Status of Sales for the First Six Months of the Fiscal Year

iIn Wealth Management Business

FY ended March | FY ended March

FY ending March 2020

2018 Results 2019 Results Plan 1Q+2QResu|£
Wea_llth Management NetSaIes3764151884 _________________ 60000 _________________ 13993
Business s 10,513 10,791 12,000 2,270

Net Sales Rate of progress 23%

Profit Rate of progress 19%

v Number of products sold was the same as

that In the previous year

v' Low-price-range products sold quickly

Nov. 2019
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Trend of Segment Profits in Wealth Management Business bl

First half: Concentration of Second half: Scheduled to sell
low-price-range products high-price-range products

Second half Profit margin plan

21.1%
) 1.1

First half Operating income margin -

-

D
L(‘JJ-/ /5 - f‘ () -
Q.£470 _»~

ol Net sales pla
Approx. 46 DI
_’ (J . & ()/C' Net Sales: Approx. /en
14 billion yen To the
Rate of achieve

progress: 20% ment of
Net Sales: Approx. full-
Net Sales: Approx. 8 billion yen year

6 billion yen Profit: Approx.

plan Profit plan Approx.

9.7 billion yen

2.27 billion yen

Profit: Approx.
1.65 billion yen

Profit: Approx.

0.61 billion yen

1Q 20 10+2Q Second half Q3+Q4

Nov. 2019



Inventory Level in Wealth Management Business (Part 1) e ke

Sufficiently secured inventory
for the current fiscal year Cumulative sales for Q2

—> Approx. 14 billion yen

Based OoNn COSt memmmann » Based on sales price

Approx. 60 billion yen Approx. 84 billion yen -
Q2 Approx. 8 billion yen

End of
September
Inventory on

Current
fiscal year
1a\V/<lalielgYA Steadily
for sale
Approx. 52
Additional billion yen

B/S
Approx. 42
billion yen

iInvestment | = [ 00 |/
Approx. 18 billion
yen* {
Sales plan for the
current fiscal year
Approx. 60 billion yen
| | % No change
*Renovation and development investment |
necessary for commercialization

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any inves tment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or
informat ubje

NOV. 2019 completeness of such information. Furthermore, such

N
tion is subject to change without notice.



Inventory Level in Wealth Management Business (Part 2) A Ui

Also steadily secured inventory
for the next fiscal year onwards

Based on cost Based on sales price
Approx. 60 billion yen Approx. 84 billion yen

Current purchase trend
October to mid-November

End of
September

Current fiscal

Inventory on year
B/S Inventory for
Approx. 42 a S - |
T rox. .
billion yen b'?lﬁon e I Contracted
Approx. 12
Additional e
Investment™ billion”yen
Approx. 18 billion : : :
yen Next fiscal year Steadily securing
’ onwards inventory for the
%, Inventory for billion | next fiscal year
", sale yen in | onwards
%, Approx. 32 total |
billion yen |

*Renovation and development investment - - - - R g ===
necessary for commercialization

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
I 0

te
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or
NOV. 2019 completeness of such information. Furthermore, such inform

ation is subject to change without notice.
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Example of Transaction with HNWIs in Regional Cities

Central Togyo: Meguro Ward lxejiri=Onasni Project

BEfO re A f t e r gsgsglﬂc?eotgchment surgery

center

CF Zero CF 12 m||||on per Advanced medical base

corresponding to an aging society

Training institute of
university hospital

—— Middle floor:
; - Authorized nursery school
A facility in central Tokyo

Lower floor: e supporting women’s
advancement in societ
Companv SUDDOFtInq Startups Y

RiBE

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
i tered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or

made or enterel . .
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.




Example of Expansion to Regional Cities

(400,000 beds per year at community hostels) RAYSUM
|

Providing services in 13 languages, Pursuing the value of

and accepted guests from interaction with life and
approximately 100 countries until cultural communiti?

now '

T

ey |ty S
PYOVIdINGPSERICESHIT

g | ;Eg_g-j;}fij |l

r 11, 2019 Opened in December 2018 ﬁ
E=F

Opened on Octobe
= : : AL, =i
Providing services in ':

6 languages
Welcoming guests
from 57 countries

Opened in December 2015

Welcoming
guests from 40
countries

Opened in September 2016

WeBase Kamakura

Providing services in 6 languages
Welcoming guests from 80
countries

Opened in July 2017
in October 2018

Providing services in 11 languages
Welcoming guests from 92 countries

Providing services in 5 languages
Welcoming guests from 51 countries

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.
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HRIWLWEbH 5/ Contact

KRXEL—Y L EBARE - LE|RE
Raysum Co., Ltd.
Administration Division * Public Relations Division

Tel: +81-(0)3-5157-8881
http:/ /www.raysum.co.jp
http:/ /www.raysum.co.jp/en/

AFEHE HRASHL—F LRTIA#IEOVED RV LHEARSHOERBRE. REBBICETIRRORBEBMELEZLOTHY., UHARITTHHMIESFOR
BEOFEZRMLLIELOTRIHYFREA FBEMICEB SN ERCFAFE. EHERRROSHORBTHY. TORBOEEMECTELEZRALIETHERT HLOT
(I, FSR. PELBLICEESNAIEAHBYETS,

This document was prepared for information purposes only in relation to the business overview and management strategies of Raysum Co., Ltd. and related
entities, and does not constitute an offer or a solicitation to purchase any securities or other financial instruments. Any investment decisions that you make or enter
into are at your own discretion. Any opinions, forecasts and forward-looking statements contained in this document are based on the views of Raysum at the time of
preparation of this document and Raysum does not warrant or guarantee the actuality, correctness or completeness of such statements or other information. The
information contained herein is subject to change without notice. Raysum makes no assurance or warranty with respect to the completeness or accuracy of this
English translation. If there exist any discrepancies in the meaning or interpretation between the original Japanese and this English translation, the original Japanese
language will always govern the meaning and interpretation.

This document was prepared to provide information related to the business overview and management strategies of Raysum Co., Ltd. and related entities and does not constitute a solicitation to purchase any securities issued by Raysum. Any investment decisions
made or entered into are done at the discretion of the individual. Any opinions, forecasts, etc. contained in this document are based on the views of Raysum at the time of the preparation of this document and Raysum does not warrant or guarantee the correctness or
NOV. 2019 completeness of such information. Furthermore, such information is subject to change without notice.
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